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Pasco County's plan to market the county as a sports destination is paying off this year — the 

county's tourism figures rose 19 percent in 2012. 

 

The annual economic impact from sports events in Pasco County is almost $15 million. Events 

such as the Dick's Sporting Goods Lacrosse Tournament of Champions and the Tough Mudder 

race combined with the Republican National Convention to make 2012 one of the county's top 

three tourism seasons on record. 

 

August is typically a slow month for tourism in Florida, but this year's RNC in Tampa drew 

delegates and members of the media and boosted the number of hotel room nights booked 

statewide. Pasco's Saddlebrook Resort, which hosted the Louisiana and Texas delegations, was 

completely booked. Tourist tax collections for August were up more than 15 percent compared 

with last year. 

 

This also was the first year Pasco County began marketing the area's many nude resorts to 

international tourists. County Tourism Director Eric Keaton said the county's first "Eurobird" ads 

drew tourists from eight European and South American countries. The largest contingent 

traveled from Belgium. 

 

"The one thing this organization did for the county was to help open our eyes to the international 

market as a whole," Keaton said. 

 

The campaign generated worldwide publicity. "Just talking about the naturist lifestyle had our 

office fielding interview requests from Australia and Germany," Keaton said. 

 

"I'm delighted to be working with such a great board of directors on the Tourist Development 

Council that has developed a tourism plan based on sports and a total visitor's experience," 

commission Chairwoman Ann Hildebrand said. 

 

Visit Florida, the state's official tourism marketing corporation, reports that visitation to the state 

has been climbing since 2009 and overseas travel is up almost 16.1 percent. 


